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Best Practices 
Increase Conversion Rate of Magento Merchants 
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Agency 

Customer 

Merchant 

PayPal 
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Reasons of cart 

abandonment 
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How often does it happen? 
7 times out of 10 purchase actions 

of the shopping carts are abandoned 

right before the transaction is complete 67% 

4 

88% 
of internet shoppers openly admit to 

abandoning a shopping cart without 

making a purchase 

Sources:  

Understanding Shopping Cart Abandonment, Forrester report 

Comscore: http://www.getelastic.com/shopping-cart-abandonment-

stats-infographic/ 
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Reasons for dropping a cart 

56% 

36% 

32% 

25% 

24% 

21% 

18% 

17% 

16% 

15% 

0% 10% 20% 30% 40% 50% 60%

Presented with unexpected costs

Found a better price elsewhere

Overall price is too expensive

Website navigation is too complicated

Website crashed

Process was taking too long

Excessive payment security checks

Concerns about payment security

Delivery options are unsuitable

Website time out

Source:  

http://conversionxl.com/shopping-cart-abandonment-how-to-recover-baskets-of-money/ 
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Tips for higher 

conversion 
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Tips for higher conversion 

PayPal logo on the opening page is 

the earliest indicator of a reliable 

merchant 

 

 

 

Logo on the product page reminds 

the customer to use PayPal 

 

Bjornborg.com / Vaimo.fi 
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Recommendations are based on 6 case studies which involved 269 442 visitors at 6 

webshops in 2012. 
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Tips for higher conversion 

Express Checkout Shortcut offers a 

safe and convenient checkout 

process 

Express Checkout is mobile 

optimized by default 

TeraFlex.biz / Inchoo.net 
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Tips for higher conversion 

Put PayPal as the first payment 

option in the webshop and increase 

the conversion 

It’s available at 

Configuration/Payment 

Methods/Express Checkout/Sort 

Order  
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Tips for higher conversion 

Guest checkout at PayPal: For new 

buyers, signing up for a PayPal 

account is now optional.  

Customers can complete their 

payments first, and then decide 

whether to save their information in a 

PayPal account for future purchases.  

10 

http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=6_mjO7kr9L4EVM&tbnid=uXogtNFmqaDgCM:&ved=0CAUQjRw&url=http://www.kakoistyle.com/content/9-order-without-paypal-account&ei=6YihU5yTJc-h7AaBk4HoCA&bvm=bv.69137298,d.ZGU&psig=AFQjCNFDQ-0wuCBbi1S2Bge1XJi_vOrPeA&ust=1403181655727568


© 2014 PayPal Inc. All rights reserved. Confidential and proprietary. 

  

Tips for higher conversion 
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TOTAL 8.88% increase in conversion Experience 

Sa
le

s 
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A/B testing case study 
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0,17 
 

 
1,27 

 
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Payment Page 
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Pre-selected 

What is PP PP Logo  
Homepage 
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Impact Conversion Rate 
AB Testing – Example Merchant Data 
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4,6k 
 

 
34,7k 

 
13,5k 

  
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PP Logo 
Payment Page 

ECS PP  
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What is PP PP Logo  
Homepage 

 

  
40k 

+87.9K  

EUR 

SALES UPLIFT 

  
3,3k 

PP USP 

Impact Total Sales 
AB Testing – Example Merchant Data 



For more information, please contact: 
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2211 North First Street 

San Jose, CA 9513 

Dimitrios Miliotis 

Thank You! 

Dimitrios Miliotis 

dmiliotis@paypal.com 


